WHY UNDERLINES?

10 GOOD REASONS WHY ....

1. CIRCULATION AND PUBLICATION

Underlines Magazine has the highest and best targeted circulation (6,000 minimum every issue* representing
some 18,000 readers). Trade fair issues arrive at least 10 days before the event so your advertisement, pr/
editorial and coverage are seen well before retailers visit and are a reference tool.

2. PRESENCE AT TRADE FAIRS

Underlines is present at every relevant trade fair in the world - from national shows such as Moda Lingerie &
Beachwear in the UK, Curve in New York and Las Vegas, Milano Unica in Italy and specialist events such as the
London Swimwear Event and Mare d'Amare in ltaly - to international events such as Salon International de la
Lingerie and Mode City.

3. INDEPENDENT AND TRUSTED

Underlines is not only the oldest established trade magazine in the UK (est’'d 1989) but also the most trusted
as it is the only truly independent trade title, privately owned. The magazine can offer a balanced and true
presentation of the market, of trade shows, supply and retail.

4. RETAILER FOCUS

Underlines is closer to all levels of retail than any other trade title. Through its regular dossiers with retailers,
its organisation of Stars: Underlines Best Shop Awards, and its Shopping Around (national and international)
editorial the magazine has unparalleled access and two-way conversation with retail.

5. INTERNATIONAL PROFILE

As well as being the priority business publication in the UK, Underlines is a founding member of the Network
Dessous Group (10 independent publishers throughout Europe, Asia, Russia and the Americas). The Network
Dessous is represented worldwide at all important trade fairs. News on a national level is syndicated to an
international audience.

6. INFORMATIVE MARKET FOCUS REPORTS

Underlines again is the only magazine in its field that researches and supplies market facts in dossiers on
specialised areas of the sector e.g. shapewear, large cup sizes, swimwear and beachwear, sports underwear
and maternity/mastectomy by speaking and interviewing both retailers and suppliers. Underlines is unique in
offering this service along with Infotex - the section that covers developments from raw materials to finished
garments.

7. BUSINESS CLIENTS

In Underlines you will find all brands are represented, from the haute couture to mass market, commercial
ranges. As readership is wide, content is aimed at all levels of retail from high street, internet, small and
medium chains, independent and department stores, boudoir and specialist fitting shops. It means that
Underlines is a one-stop shop for information providing an invaluable marketing and press tool.

8. FIRST FOR SWIMWEAR!

Since the year 2000, Underlines has created the only trade publication for swimwear, beachwear and accessories
- The Swimwear Yearbook - now the ‘bible’ of the swimwear business. The Yearbook is known worldwide and
has a circulation in excess of 15,000 (representing some 42,000 readers throughout the world).

9. STARS: UNDERLINES BEST SHOP AWARDS

Created by the Shop Scouting programme worldwide, Underlines organises the Best Shop Awards with
the assistance of 21 leading UK and international brands. The shops vary from department stores to best
newcomers and there are 8 categories of shop awards - independently judged and culminating in a Gala
Award Ceremony once a year.

10. THE LOOK OF UNDERLINES

The layout and structure of Underlines is modern, elegant, stylish and incisive. Clearly defined areas of interest
make it an interesting and immediate read for retailers and suppliers alike. Underlines not only shows the
widest range of intimate apparel, swimwear, nightwear and legwear but twice a year shows the trends from
the ready to wear catwalks in Style File.

* For trade fair issues in excess of 8,000 issues are published.

FEATURES AND DEADLINES

ISSUE NUMBER 116
DECEMBER 2012 - JANUARY 2013 INTERNATIONAL SHOW EDITION

ISSUE NUMBER 119
AUGUST 2013 NATIONAL SHOW EDITION

WALLPLANNER 2013

ISSUE NUMBER 117
FEBRUARY - MARCH 2013 NATIONAL SHOW EDITION

ISSUE NUMBER 120
OCTOBER - NOVEMBER 2013 RETAILER SPECIAL EDITION &
STARS: UNDERLINES BEST SHOP AWARDS FINALISTS

ISSUE NUMBER 118
APRIL - JUNE 2013 INTERNATIONAL SHOW EDITION

ISSUE NUMBER 121
DECEMBER 2013 - JANUARY 2014 INTERNATIONAL SHOW EDITION

SWIMWEAR YEARBOOK 2014 WALLPLANNER 2014

JULY 2013 - INTERNATIONAL SWIMWEAR PUBLICATION
SWIMWEAR YEARBOOK

REGULAR FEATURES IN EVERY ISSUE!

UNDERLINES (founded 1989):
ACCESS ALL AREAS

* In 1990 Underlines formed an alliance with European
trade magazines to form the Network Dessous.

* In 2000 Underlines launched the first ever solely
swimwear publication for retailers - The Swimwear
Yearbook.

In 2007 Underlines held the first ever independent
retail awards for the sectors of intimate apparel
and swimwear - STARS: UNDERLINES BEST SHOP
AWARDS.

THE NETWORK DESSOUS

10 magazines in different languages

10 national editorial teams

135 people at your disposal worldwide

332,000 copies every year

1,162,000 average readers per year

8,000 pages and more throughout the year

1 interactive website

www.networkdessous.com

The members of Network Dessous span continental
Europe, the Americas, Russia and the Far East.
The magazines and personnel are at all the major
international and national events with their Fashion
Press stands.
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THE SWIMWEAR YEARBOOK

Since 2000 Underlines has created and updated the only
trade magazine exclusively aimed at swimwear supply
and retail. It is the bible of its industry, introducing new
brands and products to the market in an unrivalled
fashion setting, charting swimwear from yarns and
prints right through to final product and features on
swimwear shops and departments all over the world.

STARS: UNDERLINES BEST SHOP AWARDS
The high spot of the year for retailers in the UK and Ireland
is the Gala Reception where retailers are recognised and
rewarded for their achievements. Judged by a panel of
21 intimate apparel, nightwear and swimwear brands,
the Stars Evening is now the ‘Oscars’ of the sector.
Eight categories of Award are presented: Personal
Touch Shops, Reference Shops, Concept Shops,
Standalone Department Store, Large Department Store,
E-tail/Direct Selling, Outstanding Achievement, Best
Newcomer and a ninth discretionary Award by the
Editor of Underlines Magazine.

www.facebook.com/stars.underlinesbestshopawards
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