392 participating shops

This third edition of the Best Shop Awards,
organized by The Best of Intima, was an
even bigger success and the participating
jury was of a high standard. As always, we
were really impressed by the innovations
and success stories we were able to disco-
ver thanks to the participation of 352 spe-
cialized shops. How was the competition
structured? Which brands made up the Ju-
ry? Who were the finalists? Here is a full
report covering not only the contest itself,
but also the exclusive awards ceremony
that took place in New York on the evening
of July 30* 2006. Over the next few pages,
we invite you to share in this moving event
with us.

A turning point
for the sector

Launched in 2004 by The Best of Intima, the
Best Shop Awards have becorme an impaor-
tant event for the sector as a whole. The in-
creasing number of specialized boutigues in
the United States has aroused our curiosi-
ty. The trend helps us to better understand
the market, consumer demands and expec-
tations, as well as merchandizing trends, al-
lowing us to discover new ideas that enhan-
ce the shopping experience. Changes in the
buying behavior of consumers in the United
States have caused a significant shift in the
way independent retail outlets are perceived
and used. In North America, we are witnes-
sing a proliferation of exclusive and highly
professional independent multibrand retail
outlets. If the face of shopping has changed,
shops have answered the call with a multi-
tude of new and inspired outlets,
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A Jury made up of 18
exclusive brands

18 exclusive brands have contributed to
this event in partnership with The Best of
Intima. We asked each brand to indicate
the 15 shops that, in their opinion, distin-
guished themselves from the others, and to
then complete a form, supplying detailed in-
formation and comments to explain why
each shop was nominated. The Best of Inti-

ma team then contacted each shop in order
to gather the data necessary to their parti-
cipation.

As in previous years, we also opened the
competition to unsolicited applications; the
only reguirement being that they register
using the advertising coupon found in each
issue of The Best of Intima.

We divided the shops into 5 categories, in-
cluding The BOI's Choice Award introduced
last year. We then selected 25 finalists -
the nominated shops - and chose the win-

On July 30*, 2006 in New York, the third edition of The Best Shop Awards, American contest organized by our ma-
gazine “The Best of Intima”, revealed the year's best American shops. In an exclusive report, here are the finalists

and winners of the Gala evening.

ners among these,

Awards Ceremony
2006 Gala

The gala ceremony was held at the Mar-
quee, temple of New York fashion, on Sun-
day, July 30", 2006. There were 200
guests from all over the country, repre-
senting the nominated boutiques, but also
many other retail outlets. The awards ce-
remony started after the welcome cock-
tail. The 25 finalists were introduced to all
the guests, with a video pre-
sentation illustrating the
shops and their draw cards,
The winners were rewarded
category by category. Just as
in all the countries where our
press group organizes shop
competitions, the prize was a
mosaic statue, hand-made by
an ltalian artist. We noted
that the participants were all
very enthusiastic and that the guests
displayed a great amount of interest,
which really goes to illustrate the growing
importance of this event in providing op-
portunities for the selected boutiques to
market and promote themselves.

The Jury brands
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CONCEPT STORE

La Mode Lingerie

Sleek design and merchandising by color are
only part of what makes this boutique a pri-
me destination for the finest lingerie the in-
dustry has to offer. From Chantelle, to La
Perla, breathtaking lingerie is enfolded in a
minimal chic layout that subtly conquers you
upon first glance. Personal shopping, home
delivery, after hour shopping, private parties
and complimentary alterations are just a few
of the services offered. An aggressive ap-
proach to advertising in magazines such as
Vogue, W, Allure and Lucky also add to the overall success of this tmu
tique in Houston Texas.

PERSONAL TOUCH

Lingerie on Lex

In the upper east side of Man-
hattan, this 640 square foob
boutique has everything you
need from current fashion pro-
ducts to basics and standards.
Sophisticated brands like Chan-
telle, Simone Péréle, Andres

Sarda, Patm:ra Fieldwalker, Fleur't, Dolce & Gabbana and more
S without feawng out top customer service including fittings and al-
% terancrns in & “non threatening” environment. Sleepwear is 100% either silk or cotton, and only ane

the business and personal dedication love for what she does has brought a significant expansion to
the current size and location for this chic shapping destination.

EUROPEAN FLAIR

Faire Frou Frou

This boutique wall truly have you dreaming
of Paris, as the best of fine and couture
lingerie and outerwear are brought to
Studio City California: Spoytt, Elle Mac-
phersan, Le Mystére, Hanky Panky, Vera
\Wang, La Perla, Skin, Khurana, 1.0, Sar-
riers, Andres Sardd and Fleur T are so-
me of the exclusive brands carried. The

. mumer\daughterceam of owners defight

starfets while their fairytale
hﬂu‘ﬁ'ﬂ]‘u& coordinated by color scheme
% with an astonishing array of antigue fur-
rra'shmgs as backdrap is the shopping

REFERENCE SHOP
Zovo Lingerie

Simaone Péréle and French Fifty

- BOP’S CHOICE
Oh Baby

This 1,000 square foot boutigue located in Seattle I .
Washington inside of an outside Iifestyle mall, carmies |||
everything you need from corsetry to plus sizes to
ready to wear. A dramatic impact is key with Eurg-
pean accents spanning from Moracco to Andalusia.
The fitting area, referred to as the "Opium Den’, has
J vast private spaces separated by decadent cur-
tains and inside each, a custom designed and uphols-
tered chair, a dressing robe and slippers encoura- ¥%
ging ane to roam around the store unhurriedly. Each space has an individual and significant name,
‘Cowgirl in the sand”, "Sexy Sadie” and “Imagine”. High-end brands fike Princess Tam Tam, Chantefle,

This strikingly sultry boutique in Portland Oregon has
ane concept in mind: drop dead sexy! Lacy black sets,
garter belts, stockings and teddies with a some chemr

ses, cottons and demure silk gowns

= thrown in. Bra fittings are given by
.+ the certified fitters and the boutique
i te shopping and bridal showers

is available for special events, priva-

complete with party games and

. champagne. A shiny black deli take-

. out box is the signature "Oh Baby to

go” for special purchases and the
product offer spans from Simone
Peéréle to Hush Hush, Leigh Banti-
vogho and Cosabella. A discreet se-

lection of inspiring toys and tid bits are also available to complete this seductive circle!

Special Recognition Prizes

BEST WOMEN’S CARE
Petticoat Fair

With 42 years experience in lingerie, this Austin shop combines professionalism and per-
sonalized fittings in the belief that each woman is unique and the needs of each should be
taken inta account. It should be highlighted that this store has a special space dedicated
to women who have undergone surgery. This store was rewarded for its special attention
ta the needs of its clientele.

15 the winners the winners the winners the winners the winners the winners the winners the winners the w



BEST CUSTOMER SERVICE Bra Tenders

Frequented by a hippy-chic
clientele, this Manhattan-
based shop leads the way
when it comes to customer
service: larger size models,
special bridal range, perso-
nalized shopping, home de-
livery, private shows. It was
awarded a prize far its out-
standing customer service.

l e Toue o -\ . SR Touc, g \
With a significant turnover and an elegant décor that invites you to spend, this shap offers
a choice of models selected from the sector's latest trends, but never loses sight of the im-
portance of comfart. It was awarded the prize for best annual sales performance.

BEST SHOP STORY
House of Lounge

Hip, sexy and fun,
this shop in the his-
toric districts of
New Orfeans is
being honored for
its extraordinary re-
covery from the na-
tural disasters that
befell the city. This
shop was awarded
a prize for its excep-
tional stary.




